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STORYTELLING

HOW TO USE
THIS SERIES

Each of the advanced manuals in this series assumes you already know the basics of speech —

organization, voice, gestures, etc. — but not necessarily that your skills are fully developed. Refer to

your Competent Communication manual if you need to review some of the principles of speech.
These advanced manuals are designed around four principles:

» The projects increase in difficulty within each manual, beginning with an overview of the
subject and then becoming more specialized as you progress.

» Each subject incorporates what you have learned from the preceding ones, and it is assumed
you will use these techniques whether or not they are specifically referred to in that section.

» The projects supply more information than you need to complete each particular assignment.
This will give you ideas for future talks.

» Itis the speech preparation and delivery that teach you, not just reading the project in
the manual.

BE SURE TO

» Read each project at least twice for full understanding.

» Make notes in the margin as you read.

» Underline key passages.

» Repeat projects as necessary until you are satisfied with your mastery of a subject.

» Askfor an evaluation discussion or panel whenever you wish, especially if few of your club
members have completed the Competent Communication manual.

» Credit up to two speeches per manual given outside a Toastmasters club if:

1) your vice president education agrees in advance
2) aToastmasters evaluator is present, completes the written project evaluation, gives a verbal
evaluation
3) you meet all project objectives.
» Have your vice president education sign the Project Completion Record in this manual after you
complete each project. ‘
» Apply for Advanced Communicator Bronze, Advanced Communicator Silver, or Advanced

Communicator Gold recognition when you have completed the appropriate manuals and met
the other requirements listed in the back of this manual.




INTRODUCTION

Storytelling has been a form of communication throughout the history of mankind. It's a part of
every civilization on every continent. Early storytellers told of the deeds of their heroes; these stories
were expanded over the years to include tales and fables. Storytelling continues to be popular
today.

People love to hear and tell stories. Storytelling is great entertainment, yet it has a purpose, too.
We tell stories to children to introduce them to the world of literature. In many families, tales about
family history and ancestors are passed down from generation to generation through storytelling.

Many public speakers tell stories as part of their presentations. They find that a well-told story will
attract listeners' attention and can emphasize or illustrate a point.

This manual will help you develop your storytelling skills. It contains five speaking assignments
that represent different types of storytelling. In the first project, you'll learn how to present a folk
tale. Project Two requires you to create and tell a story with a moral. In the next project, you're asked
to create and tell a tale that will touch your audience. Finally, you'll tell a story about a historical
event or character. ‘

To successfully complete some of these projects, you'll need to do some research. Since story-
telling also requires much vocal variety, you should study the manual Your Speaking Voice (item
199) and apply the suggestions in it to your projects.

This manual enables you to develop a new set of speaking skills. It also allows you to be creative.
Most important, it allows you to have fun as you learn the art of storytelling.

STORYTELLING
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p PROJECT 1

THE FOLK TALE

Folk tales are popular stories and they are the easiest stories to tell. They are simple,
entertaining, easy to understand, and their basic structure makes them fun to learn
and interpret. Folk tales are found in every country and every language. Some of the
classic folk tales are “The Three Billy-Goats Gruff,” "Hansel and Gretl,” and “Cinderella”
Most folk tales are centuries old, and they provide glimpses into the ideas, customs,
and beliefs of the cultures that produced them.

FINDING A STORY

You should select a story that's right for you and your audience, using these
guidelines:

» The age of the audience. Are your listeners adults, teenagers, or children? Different
age groups prefer different types of stories.

» The type of audience. Are your
listeners boys, girls, men, women?

» The social and intellectual levels of
your listeners.

Generally, younger children enjoy
stories with plot and action. Older chil-
dren and adults like stories with humor and interplay with characters. All ages enjoy
rhythm and movement of events in stories. Stories should be well paced, with few
slow and no dull spots.

LEARNING THE STORY

Read the story thoroughly for pleasure, at first. Then read it over and over, analyzing
its structure. What is the plot? How does the action flow? Where is the climax? What
makes the story appealing?

Then visualize the story, part by part. Become familiar with the scenes and charac-
ters. Picture them in your mind. What are the main characters like? What color is their
hair? What are they wearing? Does the story take place indoors or outdoors? In the
summer or winter? Use your senses to feel, taste, hear, and see the story. This will help
you to give descriptions as you tell it.

Learn the story. You won't be reading your story to your audience, you'll be telling
it from memory. But it's not necessary to memorize the story word for word - only

6  STORYTELLING



the pictures and actions you want to convey to your audience. You may find it helpful to memorize
the beginning and ending to a story, however, so you can be sure that your retelling starts and ends
well. Also, if the story contains any special phrases or rhymes that are critical to the plot, memorize
them. For example, the sound of the Billy Goats crossing the bridge “Trip, trap! Trip, trap! Trip, trap!”
in “The Three Billy Goats Gruff” adds to the character and plot of the tale.

REHEARSAL

When you really know the story, you're ready to practice. Remember, your goal is to convey the
story to your listeners. You want them to be able to visualize every scene in their minds, as you did
when you learned this narrative. You must make them experience the story with all of their senses,
too. You can accomplish that through your voice, Rehearse aloud so you can hear and feel the story.
As you practice, pay attention to the following: _

» Tempo. The tempo of your story should vary according to the action. For You are not acting the
example, “Sleeping Beauty"is slow and dignified, while ‘Robin Hood" is 7 story; you are interpreting
firm and strong. In the story “Little Red Riding-Hood,' the tempo increases
as Little Red Riding-Hood converses with the wolf disguised as her grand-
mother. Portions of the tale that are poetic or require much imagination
should have a slower tempo so your listeners have time to understand and
to visualize the story in their minds.

and expressing the ideas
and emotions of the author.

» Rhythm. Rhythm is a good device to add emphasis to a story, though you should be careful to
avoid a flowery sing-song effect. Judicious use, however, can help build drama. Children espe-
dially like the rhythm of such dialogue as, “Then Il huff and Il puff and I'll blow your house inl”

» Inflection. An inflection is when the voice rises or drops at the end of a word. Inflections can
add meaning and emotion to words. For example raising your voice on the last syllable of “Mary”
gives the name a questioning tone. Dropping your voice on the last syllable can indicate dismay.

» Pause. Pauses heighten the interest of your listeners. Pause before changing ideas, before
important words, or before important actions to create curiosity in your listeners. Also pause
after poetic or imaginative passages to allow your listeners time to reflect on their meaning
before proceeding with the story.

» Volume. Increase the volume of your voice to indicate excitement, surprise, or action. Lower
your voice to a whisper to add suspense or emotion.

YOUR PRESENTATION

You're ready to tell your story. As you tell it, act as if it's the first time you've ever told it. Show your
interest in it through your facial expressions, body, and voice. Be animated and energetic. Make
direct eye contact with your listeners. But don't use distracting movements. Any gestures should be
natural. Use your voice to reflect the different characters as they speak, but don't be overly dramatic.
You are not acting the story; you are interpreting and expressing the ideas and emotions of the
author. You are not portraying any one specific character. You are simply the medium through
which the story is passed.

STORYTELLING 7
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STORYTELLING

As you prepare your story, keep the following tips in mind:

1. Choose simply constructed stories. Follow the thread of the story with your imagination.

2. Reduce the number of characters to a minimum. Too many characters can confuse your listeners.
3. Eliminate parts that slow the story or aren’t necessary to its plot.

4. Be sure to bring out the important idea, mood, or spirit that this tale suggests.

The setting for your storytelling should be informal and the atmosphere relaxed and intimate. Ask

your listeners to sit in a semicircle facing you. Don't stand behind a lectern or other obstacle. You
don’t want any barriers between your listeners and you.

YOUR ASSIGNMENT

. Select and tell a folk tale. Use your voice and imagery to project the meaning, emotion, and action

of the story. If necessary, ask your audience in advance to pretend to be the age that you designate
if the story you select is for another age group.




EVALUATION GUIDE FOR THE FOLK TALE

Title

Evaluator Date

Note to the Evaluator: The purpose of this talk was for the speaker to tell, not read, a folk tale. The speaker should not
act out the story, but instead interpret it for the audience, using voice and imagery. It is suggested you read the entire
project before the presentation.

» How did the speaker attract your interest to the story? Were you entertained?

» What technigues (tempo, rhythm, inflection, pause, volume) did the speaker use that were especially effective?

» Comment on the speaker’s use of vocal variety in telling the story.

» What parts of the story were most exciting? What parts (if any) slowed the story? What delivery technique(s) shaped
or distracted from the effectiveness of the story?

» What was the idea or mood the speaker was trying to convey? How was the idea or mood conveyed?

P Was the speaker successful?

» Were you able to visualize the story in your mind? What parts of the story were most impressive?

STORYTELLING 9



D PROJECT 2

LET’S GET
PERSONAL

Storytellers don't always have to rely on material written by others. Good story-tellers
can create and tell their own stories.

A story can be humorous or dramatic, but it should always be entertaining. No
matter if the story takes place in the jungles of South America or in the kitchen of
your home, it should capture your listeners’ interest and carry them along. In this
project, you'll create and tell such a story, basing it on your own experience.

TELL ABOUT WHAT YOU KNOW

When writing a story, it's best to write about what you know. Use your own experi-
ences and observations of yourself and your fellow human beings as the foundation.
Think about your family and friends. What stories can you tell about them? How about
your work, hobbies, vacations? Can your experiences in these areas become a story?

OUTLINE THE STORY

Now you've got to build your experience into a story that will entertain your listeners.
Begin by following these seven steps.

1. Write down the point of your story. Keep it to one sentence.
2. Establish the setting. Where does your story take place?

3. List the characters. Who are the people involved in your story? Limit the number of
characters to two or three. The fewer the characters, the less confusing the story.

4, Establish the time. When did the story take place — this morning, last year, ten years
ago? Before dinner?

5. State the problem or conflict. A
story usually involves a problem
situation that is resolved by the end
of the story.

6. Qutline the plot. What happens in
your story? List the events, making
sure the action reaches a peak or climax.

7. Decide at what point the story begins and at what point the story ends.

10  STORYTELLING



GIVE IT LIFE

After you've outlined your story, you're ready to fill it in and add ambiance.

Two elements give any story ambiance and life: vivid description and expressive dialogue.

Description enables your listeners to paint pictures in their minds of the scenes, action, and
characters you tell about. For example, saying “Bob has a new car” doesn't tell your listeners much.
But this does: “Bob parked his new car in the driveway. The sleek apple-red
Porsche gleamed in the sunlight.” Your listeners can picture the car in their
minds easily.

Dialogue adds life to your characters. It also brings out conflict and ties Too many unnecessary details
pieces of the story together. "Mary told Bob she didn't like the car” doesn’t will confuse the audience.
offer much information. However, this does: “Bob," said Mary, her voice
shaking with anger, “l can't believe you spent our money on a frivolous
sports car. The roof to our house is leaking, the furnace is broken, and you haven't worked in six
months. How could you do something so foolish?”

In your story, strive for images so real that everyone can see them. You want your audience to
see, hear, feel, smell, and taste the scenes you describe.

As you build your story, keep these points in mind:

Keep your story brief and
focused towards the climax.

» Describe the time, setting, and characters early in the story.
» Personalize your story. Don't say, “A friend of mine saw .. "Say, "l saw ..

» Keep the story short. Don't drag it out with unnecessary details or go off on tangents. You'll only
succeed in losing your audience.

» Keep gestures/body movements natural; do not exaggerate them or you'll distract your
listeners,

YOUR ASSIGNMENT
For this project, create, rehearse, and tell a story based on your own personal experience. Use vivid
descriptions and dialogue to bring life to the story. You should tell the story without a script or notes.
Some suggestions for story topics are:
» The day your daughter or son left for college.
» Buying your first car, house, etc.
» Your fishing vacation.
» The day you met the person whom you later married.
The setting for your storytelling should be informal and the atmosphere relaxed and intimate. Ask

your listeners to sit in a semicircle facing you. Don't stand behind a lectern or other obstacle. You
don't want any barriers between your listeners and you.

STORYTELLING 11



EVALUATION GUIDE FOR LET’S GET PERSONAL

Title

Evaluator ‘ Date

Note to the Evaluator: For this project, the speaker was to create and tell a story based on a personal experience
without using a script or notes. The speaker was to use vivid descriptions and dialogue to bring the story to life. It is
suggested you read the speech project before the presentation.

» How was the point of the story developed? How well did the plot support the point of the story?

» How did the story build to a climax?

» Were the characters well developed? How did you learn about them?

» How did the speaker use description and dialogue to add ambiance to the story?

» Were you able to picture the characters and action as the speaker told the story? What, if anything, could the
speaker have done to help you better visualize the characters and action?

12 STORYTELLING



P PROJECT 3

THE MORAL OF
THE STORY

Stories are an excellent form of entertainment for people of all ages. But they are also
more than entertainment. They teach us valuable lessons.

INSIGHT INTO LIFE

Virtually every story offers us some lesson or insight into life and human nature, But
the most obvious — and the most famous — of such stories are Aesop’s Fables. One of
these fables is “The Hare and the Tortoise.”

The Hare and the Tortoise
A hare jeered at a tortoise for the slowness of his pace. But the tortoise laughed
and said, “ll run against you and beat you any day you name.”

“Come on,” said the hare, “you shall soon see what my feet are made of”

It was agreed that they should start at once. The tortoise went off, plodding
along without a moment's stopping, at his usual steady pace. The hare, treating
the whole matter lightly, said she would first take a little nap, then she would
soon overtake the tortoise.

Meanwhile, the tortoise trudged on. The hare overslept.

When the hare arrived at the goal, the tortoise was already there.

Lesson: Slow and steady wins the race.

Aesop, a slave in the sixth century B.C.E, told hundreds of such stories and lessons.
His stories are still told today.

The Mice in Council

Once upon a time, the mice were upset by their persecution by the local cat.
They called a meeting to decide upon the best means of getting rid of this con-
tinual annoyance.

Many plans were discussed and rejected. Finally, a young mouse stood up and
proposed that a bell be hung around the cat’s neck. The mice then would
be able to hear the cat coming and could escape.

The idea received much applause and was unanimously agreed to. At
this point an old mouse, silent thus far, stood up and said that he con-
sidered the contrivance most ingenious and that it would no doubt be
successful. But he had one short question: “Who would bell the cat?”
Lesson: It's one thing to propose, and another to execute.

STORYTELLING 13
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PLANNING YOUR STORY

Stories with lessons are useful to illustrate points in your own speeches. You can quote the stories of
others, or you can make up your own. Remember to:

» Keep them simple. A story that has a lesson or moral should have a simple plot and simple
characters.

» Make them about a universal subject. A topic should be something with which people are
familiar. For example, in the above stories, it's a universal observation that hares are much faster
than tortoises, and that cats and mice are natural enemies.

» Give them a twist. The entertainment in the above stories came from their unexpected and
somewhat humorous conclusions.

b Make sure they have a plot, setting, conflict, action, and character development.

YOUR ASSIGNMENT
For this project, you have several options:

1. Create and tell a new story with a moral or lesson. The story and lesson should be original.

2. Take a lesson or moral from another story or quote, then create and deliver an original story to
go with it. For example, you could take the lesson from “The Hare and the Tortoise” and create a
new story that has that lesson. ‘

Whichever option you choose, be sure to follow the story elements of plot, setting, conflict, -
action, and character development, and do not use a script or notes when telling the tale. The story
should be entertaining and may be humorous. Use natural gestures/body movement.

The setting for your storytelling should be informal and the atmosphere intimate. Ask your listen-
ers to sit in a semicircle facing you. Don't stand behind a lectern or other obstacle. You don't want
any barriers between your listeners and you.




EVALUATION GUIDE FOR THE MORAL OF THE STORY

Title

Evaluator Date

Note to the Evaluator: The speaker had two options for this project: Create and tell an original story with a lesson

or take a lesson from another story and create a new story to go with it. The story was to be entertaining and have a
surprise twist to the ending, and the speaker was not to use a script or notes when telling the story. It is suggested you
read the project before the presentation.

» Was the story presented simply and clearly?

» How did the speaker capture and hold your interest?

» Were all of the elements of a good story included (plot, setting, characters, action, etc,)? If not, which ones were
missing and how did this affect the story?

» How did the speaker use vocal variety to add to the story?

» What was the twist to the story? Was it successful? Why or why not?

STORYTELLING 15
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16 STORYTELLING

THE TOUCHING
STORY

As a storyteller, you try to tell interesting stories with good characterizations, good
dialogue, and good descriptions. You are trying to please your listeners and entertain
them. But you also have another purpose - to make them feel something. You want
them to feel emotions. You're trying to make them feel a variety of emotions - love,
hate, anger, friendship, grief, happiness, sadness, hope, courage, and jealousy. When
you arouse your listeners’ emotions, you're enabling them to experience the story
with the characters. But how do you do this?

EVOKING FEELING
Emotions can be aroused in several ways.

1. Directly. Emotion kindled directly within the reader is generated by the charac-
terization, dialogue, and overall tone of a story or scene. For example, consider this
passage:

Jimmy stood quietly, his face pressed against the window, watching his friend
David walk down the street. David was carrying a big box wrapped with a bright
red bow. Jimmy knew David was on his way to Robert’s birthday party. Jimmy
knew about the party. He had heard his friends talking about it.

Robert had given out the invitations at school a few days ago. But Jimmy dldnt
get one. He didn't know why. He and Robert were best friends, he thought.

David saw Jimmy at the window and waved to him as he continued down the
street. Jimmy's blue eyes welled with tears. What had he done to make Robert mad
at him? He couldn’t think of anything. Jimmy turned from the window and walked
into the kitchen.

His mother was seated at the small wooden table, drinking a cup of coffee. She
looked up as he entered the room, his little face filled with hurt.

"Oh, Jimmy," she said impatiently, “are you still moping around? It's only a little
birthday party. Life’s full of disappointments. You'll just have to get used to it. Now

go play.”

In this scene, you grow to like Jimmy. He's described as a young boy with
blue eyes welling with heartfelt tears. You feel sympathy for him as he experi-
ences what appears to be rejection. By simple description, two emotions have
been aroused.

Dialogue also contributed to your feeling of emotions. From the response of
his mother, you perceive her as cold and insensitive.




2. Indirectly. Emotion can be aroused indirectly, through the reactions of the characters.

Robert’s eyes grew wide as he saw his birthday present - a shiny, red, brand-new bicycle. He ran
his hand cver the gleaming chrome handlebars and touched the black seat. A new bike, just for
him! He had never had a new bicycle before. He always had to ride his brother’s old one. With a
big grin on his face, he swung his leg over it and sat on the seat. It was a
bit too high for him. His feet barely touched the ground. But it didn't mat-
ter. It was his bike.

Internal emotional conflict 7
keeps the audience interested
in the story and builds their

Robert is happy. Through his reactions to the new bicycle, you feel happy, emotional investment in dis-
too. If you were simply to read a passage describing a new bicycle, you covering how it ends.
would not connect with that object emotionally in the way that you can
by sharing in the joys of a story character who receives it as a gift. Through
his eyes, you now see it for the treasure that it is. You might even remember the feelings you once
experienced upon receiving your own first bicycle. Whether this passage reminds you of your own
past or is something you can only imagine, its power comes from the character’s response to the
object. Robert’s well-described reactions to the bicycle ignite, for you, the joy of the moment and
the expectation of pleasant times to come.

THE NEXT STEP: EVOKING CONFLICT

The skillful storyteller will evoke feelings, both directly and indirectly, for a purpose — to follow the
challenges and victories of the hero and eventually lead the audience to the point of the story. In
order to do this, you must build conflict. Your characters must struggle through difficult moments
in the story in order to make their ultimate achievements valuable, The most effective challenges to
any character are emotional.

Though you will experience some of Robert's joy, you may not feel it as fully as you expect his
character does. And, you can't. After all, you have just shared Jimmy's rejection, and now you must
balance your happiness for Robert with your knowledge of the pain he has caused his friend. This
rising conflict in emotions helps to keep your interest in the story and builds your emotional invest-
ment in discovering how it ends.

LESS IS BEST

The secret to arousing emotion in your listeners is to understate it. Don't allow your characters to
behave in a way that is obvious or melodramatic. “She sobbed hysterically, her wails and screams
echoing against the walls” is too heavy-handed. “Jean bit her lip as her eyes welled with tears. She
blinked them back furiously, until she couldn’t blink fast enough and they streamed down her face”
is much more realistic and more likely to arouse emotion in your audience.

YOUR ASSIGNMENT

Prepare, rehearse, and present a story designed to arouse emotion in your listeners. Be sure to
include all of the elements of a story — plot, setting, characters, conflict, action — keeping it mov-
ing and building to a climax. Do not use a script or notes when telling the tale. Maintain direct eye
contact with your audience, Use natural gestures/body movement.

The setting for your storytelling should be informal and the atmosphere relaxed and intimate. Ask
your listeners to sit in a semicircle facing you. Don't stand behind a lectern or other obstacle. You
don't want any barriers between your listeners and you.

STORYTELLING 17



EVALUATION GUIDE FOR THE TOUCHING STORY

18

Title

Evaluator Date

Note to the Evaluator: For this project, the speaker was to prepare and present an original story designed to evoke

_emotion among listeners, using description and dialogue. The speaker was not to use a script or notes when telling the

story. It is suggested you read the project before the presentation.

» What emotions did you experience as the speaker told the story? How did the speaker use descriptive words and
phrases to evoke emotion?

» How did the speaker use dialogue to evoke emotion?

» Did the story contain the basic elements of setting, characters, plot, conflict, and action? If not, which were missing?
How did this affect the story?

» Were the characters well developed? How did the speaker use description and dialogue to give them life?

» How was the story developed? Was the point of the story clear?

» How did the speaker build to a powerful climax?

STORYTELLING



D PROJECT B

BRINGING HISTORY
TO LIFE

Storytellers have served many purposes throughout the centuries. They have been
tellers of news, upholders of religion and morals, entertainers, and carriers of culture.
But one of their most important functions has been that of historian. Before history
was written on paper, storytellers were responsible for seeing that it was not forgot-
ten. They told stories of leaders, war, love, and significant events.

Even though books have today largely taken the place of oral history, listeners still
delight in hearing historical tales. Stories of the knights of the Round Table, biblical
events, battles, explorers, leaders of countries, and intrigue are as interesting today as
they were many years ago.

PLANNING THE STORY
Historical stories can be fun to tell and fascinating to hear if they're told properly. The
following tips may help you:

» Narrow the story to one event. Don't try to tell someone’s life story, for example.
Limit the story to one incident in the person’s life.

» Have a plot. The historical story,
like any story, must have a set-
ting, plot, conflict, characters,
and action.

» Develop the characters. Give
the characters some life. Don't
assume everyone already knows the people you're talking about. Describe them.
Make your audience see and hear them. And limit the number of characters in
the story to make it less confusing for your listeners.

CUTTING THE MATERIAL

If you want to tell a story that’s too long or too complicated for your listeners, you
may be able to cut or edit it beforehand to fit your time limits and to make it more
understandable and enjoyable.

Your goal in cutting is to keep the main point or plot of your story and to elimi-
nate anything that doesn't enhance it. A brief introduction will provide your listeners
with a synopsis of the action up to the point where your story begins.

STORYTELLING 19
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When cutting:

» Eliminate lengthy descriptions.

» Eliminate a complete scene if the story still will have i Use description and
unity. dialogue to make the

» Cut minor characters or subplots if the meaning will story emotionally tangible.
remain without them.

Cut your story by:

1. Reading the story carefully
. Deciding what parts to retain, keeping only what is essential to the main point of the story
. Eliminating the other parts

. Tying the parts together with transitions

[ N VUR NG

. Reading the selection again to make sure the story still makes sense, remains true to the plot or
purpose and fits your time limit, and has well-developed characters.

TELLING THE STORY

The tempo of your story should vary according to the action, from slow to fast. Vary the volume
and pitch of your voice, 100, to enhance characters and drama. Pause before changing ideas, before
important words, or before important actions to arouse curiosity in your listeners. Be sure to estab-
lish direct eye contact with your listeners. Use natural gestures/body movement.

YOUR ASSIGNMENT

Select, prepare, rehearse, and tell a story about a historical event or person. The event or person
may be mythical (for example, a story about Zeus), imaginative, fictional, or real. You could tell a
story about George Washington Carver, Eleanor Roosevelt, Winston Churchill, or
Mahatma Gandhi. }

Be sure your story has a plot, setting, conflict, characters, and action and
builds to a climax. Use description and dialogue to add feeling to your story. If
necessary, cut the story to fit the project requirements. If needed, prepare a brief
introduction that will provide your listeners with a synopsis of the action up to
the point where your story begins.

The setting for your storytelling should be informal and the atmosphere relaxed and intimate.
Ask your listeners to sit in a semicircle facing you. Don't stand behind a lectern or other obstacle.
You don't want any barriers between your listeners and you.




EVALUATION GUIDE FOR BRINGING HISTORY TO LIFE

Title

Evaluator Date

Note to the Evaluator: The purpose of this talk was for the speaker to tell a story about a historical event or person.
The event or person may be mythical, imaginative, fictional, or real. The story should have a plot and character develop-
ment and should build to a climax. It is suggested you read the project before the presentation.

» Was the plot of the story clear?

» To what degree did the speaker succeed in building the story to a climax?

» How did the speaker develop the characters?

» Did the speaker make effective use of description and dialogue in telling the story?

» Did you gain greater insight into the historical event or person the speaker was telling about?

» How effectively did the speaker use vocal variety while telling the story? Did the speaker display any distracting
gestures or mannerisms?
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P APPENDIX

Project Completion Record STORYTELLING

VICE PRESIDENT

PROJECT SPEECH TITLE DATE EDUCATION’S INITIALS

1. The Folk Tale

2. Let's Get Personal

3. The Moral of the Story

4. The Touching Story

5. Bringing History to Life

Save this page to verify your completion of the projects in this manual. Submit the Project Completion Record form
from the appropriate manuals when applying for the Advanced Communicator Bronze, Advanced Communicator
Silver, or Advanced Communicator Gold awards.

22 STORYTELLING



e A\
TOASTMASTERS
INTERNATIONAL

TOASTMASTERS
EDUCATION PROGRAM

The Toastmasters education program consists of two tracks —a communication track and a leadership
track. You are encouraged to participate in both tracks. The two tracks are not mutually exclusive, and you
can work in both at the same time. Both provide recognition for specific accomplishments. The awards
and their requirements appear on the next page. The diagram below shows the award progression in
each track.

LEADERSHIP TRACK

ompet , , .
Leader
Advanced - G Advanced

Leader Bronze Leader Silver

- Advanced - Advanced Advanced
Communicator Communicator Communicator
. Bronze Silver ‘ Gold

~ COMMUNICATION TRACK
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Following are the awards you can earn in each track and a brief explanation of its requirements. For complete
details about requirements, see the actual award applications.

COMMUNICATION TRACK

COMPETENT COMMUNICATOR (CC)
Requirements:
» Completed the Competent Communication manual

When the requirements are fulfilled, have your club vice president education submit the CC application online, or send the
completed and signed CC application attached to the Project Completion Record from the manual to World Headguarters.

You'll Receive: A certificate, two Advanced Communication Series manuals free of charge (first time applicants only), and a letter
to employer

ADVANCED COMMUNICATOR BRONZE (ACB)

Requirements:
» Achieved Competent Communicator award (or achieved Competent Toastmaster award)
» Completed two manuals from the Advanced Communication Series

When the requirements are fulfilled, have your club vice president education submit the ACB application online, or send the
completed and signed ACB application attached to the Project Completion Records from each manual to World Headquarters.

You'll Receive: A certificate and a letter to employer

ADVANCED COMMUNICATOR SILVER (ACS)

Requirements: :
» Achieved Advanced Communicator Bronze award (or achieved Able Toastmaster award or Advanced Toastmaster
Bronze award)

» Completed two additional manuals from the Advanced Communication Series
» Conducted any two presentations from The Better Speaker Series and/or The Successful Club Series

When the requirements are fulfilled, have your club vice president education submit the ACS application online, or send the
completed and signed ACS application attached to the Project Completion Records from each manual to World Headquarters.

You'll Receive: A certificate and a letter to employer

ADVANCED COMMUNICATOR GOLD (ACG)

Requirements:
» Achieved Advanced Communicator Silver award (or achieved Able Toastmaster Bronze award or Advanced Toastmaster
Silver award) »

» Completed two additional manuals from the Advanced Communication Series
» Conducted a presentation from the Success/Leadership Series, Success/Communication Series, or Youth Leadership
» Coached a new member with the first three speech projects

When the requirements are fulfilled, have your club vice president education submit the ACG application online, or send the
completed and signed ACG application attached to the Project Completion Records from each manual to World Headquarters.

You'll Receive: A certificate and a letter to employer
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Earning Multiple Awards

Each time any Toastmaster wishes to complete the series of awards on the communication track (ACB, ACS, and ACG), he or she
must complete two new Advanced Communication Series manuals for each award. This means that each time a member earns an
ACG award, he or she must complete six different Advanced Communication Series manuals — two for ACB, two for ACS, and two
for ACG. Each time any Toastmaster wishes to repeat an award on the communication track, he or she is permitted to repeat
the manuals used for a previously earned communication award. For example: If a member completed The Entertaining Speaker
(Item 226A) and Speaking to Inform (ltem 2268) for their first ACB, the member may repeat these manuals for credit toward a
second ACB or any other communication award being repeated.

A member cannot repeat any Advanced Communication Series manuals while working toward a single award (ACB, ACS, ACG).
For example: The member cannot complete The Entertaining Speaker twice for the same ACB.

LEADERSHIP TRACK

COMPETENT LEADER (CL)

Requirements:
» Completed the Competent Leadership manual

When the requirements are fulfilled, have your club vice president education submit the CL application online, or send the
completed and signed CL application attached to the Project Completion Record from the manual to World Headquarters.

You'll Receive: A certificate and a letter to employer

ADVANCED LEADER BRONZE (ALB)

Requirements:
» Achieved Competent Leader award (completion of Competent Leadership manual)
» Achieved Competent Communicator award (or achieved Competent Toastmaster award)

» Served at least six months as a club officer (president, vice president education, vice president membership, vice president
public relations, secretary, treasurer, sergeant at arms) and participated in the preparation of a Club Success Plan while
serving in this office

» While serving in the above office, participated in a district-sponsored club officer training
» Conducted any two presentations from The Successful Club Series and/or The Leadership Excellence Series

When the requirements are fulfilled, have your club vice président education submit the ALB application online, or send the
completed and signed ALB application to World Headquarters.

You'll Receive: A certificate and a letter to employer

ADVANCED LEADER SILVER (ALS)

Requirements:
» Achieved Advanced Leader Bronze award (or former Competent Leader award)

» Served a complete term as a district officer (district governor, lieutenant governor, public relations officer, secretary, treasurer,
division governor, area governor)

» Completed the High Performance Leadership program
» Served successfully as a club sponsor, mentor, or coach

When the requirements are fulfilled, have your club vice president education submit the ALS application online, or send the
completed and signed ALS application to World Headquarters.

You'll Receive: A certificate and a letter to employer

DISTINGUISHED TOASTMASTER (DTM)

Requirements:

» Achieved Advanced Communicator Gold award (or achieved Advanced Toastmaster Gold award)
» Achieved Advanced Leader Silver award (or achieved Advanced Leader award)

Distinguished Toastmaster is the highest recognition a member may receive. When requirements are fulfilled, have your club
vice president education submit the DTM application online, or send the completed and signed DTM application to World
Headquarters.

You’'ll Receive: A plaque and a letter to employer
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AWARD APPLICATION

|
G

TO APPLY:
You must be a current member of the club listed below at the time your application is received at World
Headquarters to be eligible for the award.

» Complete all five projects in two different manuals from the Advanced Communication Series.
» Complete both sides of this application.
» A current club officer must sign and date the application.
» Ask a current club officer to submit your application online at www.toastmasters.org/members.
If no current officer has online access, mail OR fax (one method only please) the completed form to:

Member Services - Education Awards " Fax: 949.858.1207
Toastmasters International
P.O. Box 9052, Mission Viejo, CA 92690 USA

ATTACH PROJECT COMPLETION RECORDS FROM MANUALS

PLEASE PRINT OR TYPE:

Member No. DDDDDDDD Club Name & No. District

Name Date
PLEASE PRINT OR TYPE (AS YOU WOULD LIKE T TO APPEAR ON CERTIFICATE)

Permanent Address Change? [ Jves [ INo

Address 1

Address 2

City State/Province ZIP/Postal Code
Country Email Address

Phone

Complete all requirements before submitting award applications to World Headquatrters.
Check award for which you are applying.

[ ] Advanced Communicator Bronze (complete Section ) [ ] Advanced Communicator Silver (complete Section )

(] Advanced Communicator Gold (complete Section Ill)

I. Advanced Communicator Bronze (ACB)

» Received Competent Communicator award
(Or received Competent Toastmaster award) Date Club/District No.

» Completed two Advanced Communication manuals.

(Attach Project Completion Record from each manual.)
REV. 2/1 ITEM 1226
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Il. Advanced Communicator Silver (ACS)

» Received Advanced Communicator Bronze
(Or received Able Toastmaster award or
Ad\/anced Toastmaster Bronze award) CLUB NO. CERTIFICATE NO. (If applicable) DATE RECEIVED

» Completed two Advanced Communication manuals.
(Attach Project Completion Record from each manual))

» Conducted two presentations from The Better Speaker Series and/or The Successful Club Series. (Success/Communication,
Success/Leadership, Youth Leadership workshops and The Leadership Excellence Series do not qualify.) Presentation date may
not be one used previously.

Presentation Name Date Presented

1
2.
Ill. Advanced Communicator Gold (ACG) :

» Received Advanced Communicator Silver

(Or received Able Toastmaster Bronze or .
Advanced Toastmaster S”Ver) CLUB NO. CERTIFICATE NO. (if applicable) DATE RECEIVED

» Completed two Advanced Communication manuals.
(Attach Project Completion Record from each manual))

» Coordinated and conducted one Success/Communication, Success/Leadership or Youth Leadership workshop. (The Better
Speaker Series, The Successful Club Series, and The Leadership Excellence Series do not qualify.) Presentation date may not be
one used previously.

Workshop Name Date Presented

» Coached a new member with his or her first three speeches.

Name of New Member New Member Number (if known) Year Coached

CLUB OFFICER VERIFICATION

The Toastmaster whose name appears above has completed all of the requirements for this award.

Date:

SIGNATURE PRINT NAME CLUB OFFICE HELD
(Members may not sign their own application even if they are a current club officer)

OPTIONAL: Please send a letter about my award to my employer or supervisor listed below.
(Type or print neatly and do not abbreviate company name.)

Name of Employer/Supervisor

Company Name

Address 1

Address 2

City State/Province ZIP/Postal Code

Country

Email:
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THE ADVANCED COMMUNICATION SERIES
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The Advanced Communication Series trains you for speaking situations you may encounter outside of your Toastmasters club. Each of
the following five-project manuals may be used toward the Advanced Communicator Bronze, Advanced Communicator Silver and
Advanced Communicator Gold awards.

THE ENTERTAINING SPEAKER (ltem 226A) Entertaining speakers are always in demand. Projects address preparing and delivering an enter-
taining speech, finding good stories and anecdotes to include in speeches, using humor, incorporating drama into presentations, and presenting an after-dinner speech.

SPEAKING TO INFORM (item 226B) Informational speeches are common, so it's likely you will be asked to present one sometime. This manual
contains information about organizing an informational speech, tailoring your speech to the audience, conducting a demonstration, presenting a report, and deliver-
ing a speech about an abstract subject.

PUBLIC RELATIONS (ltem 226C) Everyone benefits from the ability to present a good public image. Projects cover preparing a speech that will
generate a favorable attitude toward you and your product, company or service; presenting a positive image of yourself and your company or organization on a radio
talk show; persuading an audience to accept your viewpoint; addressing a hostile audience; communicating with the public during a crisis situation.

FACILITATING DISCUSSION (item 226D) Group discussions are common, and this manual provides instruction in facilitating the most
common types of discussions. Learn about moderating a panel discussion, facilitating a brainstorming meeting, leading a problem-solving discussion, handling
challenging people during discussions, and helping a problem-solving group achieve a consensus.

SPECIALTY SPEECHES (item 226E) Speakers are often called on to give different kinds of talks. This manual contains information about giving
those considered most common: impromptu talks, preparing inspirational speeches, selling a product, reading aloud, and introducing a speaker.

SPEECHES BY MANAGEMENT (ltem 226F) Managers encounter a variety of speaking situations in the work environment. This manual

offers instruction in giving briefings, providing feedback, persuading and inspiring an audience, convincing an audience to accept change, and delivering bad news.

THE PROFESSIONAL SPEAKER (ltem 226G) Professional speakers can give a variety of presentations to many audiences. This manual

offers guidance in preparing and presenting a keynote address, an entertaining speech, a sales training speech, a seminar, and a motivational speech. It also includes
information about marketing yourself as a professional speaker.

TECHNICAL PRESENTATIONS (ltem 226H) Presenting technical information in a way that doesn't bore the audience is challenging. Learn
how to prepare technical briefings, design and present a proposal, talk about a technical subject to a nontechnical audience, present a technical paper, and enhance
a technical talk with the Internet.

PERSUASIVE SPEAKING (Item 2261) Successful people know how to influence and persuade others to accept their ideas, products or ser-
vices. Projects cover selling a product, making “cold calls,” preparing a winning proposal, convincing an audience to consider your side of a controversial issue, and
persuading listeners to help bring a vision and mission to reality.

COMMUNICATING ON VIDEO (Iltem 226J) Video presentations require special preparation and attention to details. Learn how to present an
editorial, appear as a guest on an interview program, host an interview program, conduct a press conference, and use video to train others.

STORYTELLING (ltem 226K) A good story enhances your speech and makes it memorable. This manual offers instruction in telling folk tales,
personal stories, stories with morals, emotional stories and stories about historical events or people.

INTERPRETIVE READING (item 226L) Reading words written by someone else requires a special set of skills. Projects include reading stories,
poetry, monodramas, plays, and famous speeches.

INTERPERSONAL COMMUNICATION (ltem 226M) Daily life presents many challenging communication situations. Topics covered in

this manual include conversing with ease, negotiating, handling criticism, coaching someone to improve performance, and expressing dissatisfaction effectively.

SPECIAL OCCASION SPEECHES (l1tem 226N) Special events present special speaking opportunities. This manual provides instruction in

giving toasts, speaking in praise/giving a eulogy, "roasting” someone, and presenting and accepting awards.

HUMOROUSLY SPEAKING (item 2260) Every speaker benefits from using humor. Learn how to incorporate humorous anecdotes and jokes
into a speech to enhance its beginning, middle or end. Also, learn how to prepare and present an entirely humorous speech.

ADVANCED COMMUNICATION LIBRARY SET (litem 2262Z) save $15 by purchasing all 15 Advanced Communication Series manuals.

For fastest service, order online at www.toastmasters.org/shop

CHARTS
» Competent Communication Achievement Chart (Item 307) These materials are available only to members of Toastmasters International. To order,
» Competent Leadership Achievement Chart (Item 308) please visit our online store at www.toastmasters.org/shop or call Toastmasters

» Advanced Communication Achievement Chart (ftem 309) International at 949-858-8255.

Toastmasters International PO. Box 9052 - Mission Viejo, CA 92690 - USA
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(Metro: Guangzhou East Railway Station Exit B)
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